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The reason why we consider using Kickstarter data in the project creation is due to its leading nature in the crowdsourcing platforms.   In the market there is a rise in entrepreneurship whereby crowd funding is an important aspect in a project creation. Kickstarter main objective is to focus on creativity and also in merchandising. By using Kickstarter it will help to bring creativity in the projects that are being carried out in the business market (Kickstarter, 2009). 
In the project the whole data set was 321, 616 cases but we used 219,064 cases. In the pruning stage we randomly deleted some samples, and we were left with 250,000 cases which represent a third of the total data set used. The deleted observations was categorized into states of live, undefined, suspended, and cancelled criteria whereby they all amounted to 30, 936 cases. We only kept successful and failure states of lives of the deleted observations. We did a recode based on different criteria, and in the states of live we used a ratio of 1:0 which represented successful and failure samples respectively and achieved new variables after the recode. 
In the data we formulated some hypothesis which could be proven later on the project. The hypothesis driven was based on the relationship between data management and time used, and between data analysis and time used in the analysis. We formulated a hypothesis that 50% of the time was used in the data management process while the other 50% was used in the data analysis process. In this hypothesis we expected an outcome of failure or success. The first hypothesis is that high number of backers will lead to a successful campaign, and the second hypothesis is that by spending more days at Kickstarter it will lead to a successful camping. 
The new recode gave rise to new variables; the dependent variable was in equivalent proportion with the number of successful projects achieved. For both the dependent variable and the successful projects we used a proportion of 1. In the independent variables we classified them into two categories; quantitative and categorical. The quantitative variables are in terms of goal, pledged, number of backers, and number of days at Kickstarter. The categorical variables are classified into main category and country. 
We also did an analysis of the number of failed and successful projects achieved in the overall project done at Kickstarter. To analyze the number of failed and successful project we analyzed them on the basis of frequency, percent, cumulative frequency, and cumulative percent. In terms of frequency there were 130,618 failed projects and 88,446 successful projects. The failed projects had a 59.63% while the successful project had a 40.37%. In terms of cumulative frequency the failed projects were 130, 618 while for the successful projects they were 21,064 cases. Failed projects had a 59.63 cumulative percent while the successful projects had a 10 cumulative percent. The total number of failed projects was 88,446 which is a 40.37% of the total number while the total number of successful cases was 130,618 which are 59.63% of the total number of projects. We used a total of 219, 064 for our project. 
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